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[bookmark: _Hlk135126664]Entry Form Experimentation Heroes 2026
Category: Beyond Web
Deadline for Entry: 26 June before 17:00 hours, 2026
This default document contains 2 pages
· The organisation will use the input below to determine the shortlist for nominees “Experimentation Heroes 2026”. 
· If you are shortlisted, you have the Summer to work on your case and send it in before 18 September before 17:00 hours, 2026. 
· Ownership of an entry must lie with brand/advertiser side (NOT agency side). 
· Your entry must cover all requested information below. 
· The organisation will be looking for:
· Creativity & Innovation
· Tangible and statistically sound data and results
· Responsible & privacy-minded data use
· Please submit this format as PDF.
· We ask for contact details to have the possibility to get clarifying questions if needed.

Check all rules and requirements here.

NAME OF YOUR CASE
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YOUR DETAILS
1. Your organisation
	



2. Contact name
	



3. Job Title
	



4. Telephone
	



5. Email address
	



6. Organisations/partners & tools involved in this case
	



Problem statement & objectives (MAX 200 WORDS)
What triggered this experiment or need for change? A business problem, data signal, or customer insight? Name primary and secondary metrics upfront. Avoid vague goals.
	



Approach & execution (MAX 250 WORDS)
Explain which type of solution was chosen and the reasoning behind it. Which data sources and segments did you derive/use and why? Which Metrics/KPIs did you use and why? 
	



Results & impact (MAX 200 WORDS)
What was the result? What did you and your organization learn and why is this award worthy?
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